
The 2015 Greater Boca 
Raton Chamber Annual 
Magazine & Membership 
Directory offers a com-
prehensive look at doing 
business in Boca Raton.

In addition to presenting a 
complete guide to the area’s 
business, education, healthcare, 
housing and lifestyle, the annual 
chamber publication highlights 
business leaders and innovators 
in key sectors of the Boca Raton 

economy, from our “college town” educators to high-tech visionaries 
and big business pioneers.

This year’s edition will function as a sophisticated marketing tool and 
relocation guide for businesses across the state and country that might 
be interested in moving to or expanding in Boca Raton.

For more information on how to reserve your space, contact an account 
manager today at 561/997-8683 x300 or sales@bocamag.com.

Note: All rates shown are net. Production charges are additional. 
New advertisers must submit pre-payment with order.
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Women in Business advertorial

Distribution

Meet Boca’s leading businesswomen who not only survive, 
but thrive–and learn about their philosophies of business 
and life that keep them at the forefront of their industries 
and marketplace. This special section allows you to tell your 
story. The Women in Business special section will appear 
in the Greater Boca Raton Chamber Annual Magazine & 
Member Directory and in the November 2014 issue of Boca 
Raton magazine, a combined circulation of 35,000 copies.

Reach not only the Chamber’s membership, but also thousands of area businesses 
and professionals plus prospects in other parts of South Florida with a minimum total 
distribution of 27,000 copies.

12,000 printed copies:
• Chamber members
• New businesses in Boca Raton
• Boca Raton magazine subscribers
• Fortune 100 CEOs

15,000 digital copies:
• emailed to businesses in the
	 greater Boca Raton area
• available on the Chamber and 
	 Boca Raton magazine websites

2015

Page Size

Space Close:
5/30

Press-ready:
6/19

Space Close:
6/27

Press-ready:
7/17

Space Close:
8/29

Press-ready:
9/11

Back Cover $4,250 $4,750 $4,950

Inside Cover $3,995 $4,195 $4,295

Page 1 $3,995 $4,195 $4,295

Opposite TOC/
Editorial

$3,750 $3,950 $4,150

Full $2,995 $3,145 $3,295

2/3 Vertical $2,440 $2,595 $2,725

1/2 Horizontal  
or Vertical

$1,800 $2,095 $2,195

1/3 Square $1,400 $1,465 $1,535

1/6 Horizontal $830 $875 $925

Other premium 
positions

Space Rate + 
15%

Space Rate + 
15%

Space Rate + 
15%
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Those who are familiar with the Sugar Plum Fairy in 

Mizner Park know the children’s apparel boutique for its 

excellent customer service, quality clothing and overall 

shopping experience. Now, loyal patrons and new customers 

alike can avail themselves of a crop of new changes at the 

5-year-old store.

“We have so many exciting things happening,” says owner 

Debbie Gonzalez, who runs the store with daughter Jennifer.

First, Sugar Plum—as it’s known to regulars—is relocating 

to a larger location in Royal Palm Plaza to accommodate its 

increased in-store and online sales. Plus, the company is go-

ing to be expanding its website, offering more lines and even 

producing its own collection.

“I count my blessings every day because we have a great 

store, we love our customers and we have an amazing staff,” 

Gonzalez says.

She credits that staff and Sugar Plum’s top-notch customer 

service for its loyal, nationwide customer following, which 

includes celebrity clientele. Gonzalez and her team accom-

modate special shipping requests and a variety of sizes— 

newborn to size 14 in girls and boys including layettes. “The 

key is customer satisfaction and service—we go above and 

beyond,” Gonzalez says. “Any request, we try to deliver for 

them.”

When was the last time you texted your veterinarian?     

For clients of Boca Veterinary Clinic, such communication   

is routine.

Dr. Lesley Hack, who has 25-plus years in the field, encour-

ages clients to be pro-active in pets’ care, and the clinic is 

open seven days a week for better accessibility.

“We want happy and healthy four-legged children,” Hack 

says. “We relate well to clients who are highly interactive.”

The clinic offers everything from daycare and grooming 

to preventive care, routine and advanced surgeries, and 

complex disease management, and Hack believes that—with 

the proper care—most animals can live out their years with a 

high quality of life (her 9-year-old mastiff, Goliath, is a case 

in point).
A patient once remarked that Hack cares about “both ends 

of the leash and cat carrier,” in that she considers the pet and 

the owner in the wellness equation. True to form, Hack and 

her clinic are highly involved in the community and regu-

larly support local charities.

It seems that Hack truly has struck a chord: Staff has qua-

drupled since the clinic opened three years ago, and formerly 

skittish pets now greet Hack with wagging tails.

“I have the best job in the world,” she says. “It’s not easy, 

but it’s intensely rewarding.”

 

326 Plaza Real, Boca Raton

561/447-4545 • sugarplumfairyboca.com

 

22191 Powerline Road, #14A-B, Boca Raton

561/392-6540 • bocaveterinaryclinic.com

debbie gonzalez

sugar plum fairy, 

Co-owner 

dr. lesley haCk

boCa veterinary CliniC, 

veterinarian/owner
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Bonnie Kaye has been called plenty of names throughout her career, and she’ll tell you she is proud to continue to live up to each one of them: master communications strategist, game-changer, brand driver, savvy storyteller, messaging expert, media relations pro, e-marketing innovator, crisis diffuser and community connecteur℠, just to name a few. 

She and her business partner (and husband), Jon Kaye, were presented the 2013 PR STAR Award for Excel-lence by their peers. 
“Strategy—empowered by competi-tive business intelligence—is embed-ded in my DNA,” she says, adding that she has delivered more than three decades of successes in PR/market-ing agency activation plus a corporate 

communications tenure at HBO®. So, when developing and launching initia-tives for new, established, revitalized and emerging brands, you will find Kaye right at the “think tank” table with the C-Suite, entrepreneurs, busi-ness owners and nonprofit leadership. She loves storytelling: the authentic, candid kind that helps consumer and B2B audiences understand clients’ distinctive features, advantages and benefits. She has done so for the likes of California Pizza Kitchen, Boston Market, Promise Healthcare, City of Boca Raton, Broken Sound Club, Boca Raton Resort & Club, Town Center at Boca Raton and many more.

Kaye won’t publicly tout about all her successes, however. “To be effec-tive, excellent PR must be bold while at the same time natural and invisible,” she says. “Especially when averting or managing a communications crisis.”  Always “paying it forward,” both of the Kayes serve on boards and as event chairs, in addition to initiating effective public/private partnership “matches” for hundreds of companies and nonprofits.

kaye communicationsOne Boca Place, 2255 Glades Road, Suite 324A, Boca Raton561/392-5166 • kcompr.com

“To be effective, excel-lent PR must be bold while at the same 
time natural and 

 invisible”

Bonnie s. kaye President & chief strategist, 
kaye communications marketing & Pr 
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Be sure to book your space by
May 30, 2014 to lock in the lowest rate!
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