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With an emphasis on brand exclusivity, cutting-edge advertising 

technologies, strategic positioning, social traffic drivers, 

and video content integration, the Sotheby’s International 

Realty ® brand utilizes hand-selected media powerhouses 

whose innovation, experience, and international impact allow 

our brand to successfully connect with a global consumer.
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GLOBAL BRAND CAMPAIGN
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COUNTRY TOTAL VISITS*

United States 92,000,000

United Kingdom 4,979,000

Canada 4,299,000

India 2,353,935

Australia 2,293,000

Central & South
America

1,249,000

Germany 1,173,000

Spain 805,850

France 776,000

Hong Kong 762,657

THE NEW YORK TIMES

At a time when people are looking for a single, trusted source for their news across platforms, The Times is
working to meet their needs in every form, from the written word to visual to audio to television and streaming.

Since 1851, The New York Times has provided exceptional depth of quality news and information surrounding the 
most important issues on a local, national, and global level. Winning its tenth and nominated for eight News and 
Documentary Emmy® Awards (2017), in addition to having won 127 Pulitzer Prizes (more than any other news 
organization), The New York Times has consistently set the bar among leading news brands.
 
With over 4.7 million total paid subscriptions, and now serving over 150 million global digital readers each month, 
nytimes.com has successfully applied the same expectations and meticulous standards to the digital world as 
with print in more than 200 countries and territories. 
 
The Sotheby’s International Realty® brand blends exclusivity, dominance, and new trail-blazing technology with a 
strategic focus on mobile innovation to reach an ever-expanding global audience.

MALE/FEMALE SKEW 
49% | 51%

AVERAGE AGE 
50 YEARS OLD

AVERAGE HHI 
$111,000 USD

PAGE VIEWS/MONTH 
90MM

AVERAGE # PAGES/VISITOR 
3.4 PAGES

UNIQUE MONTHLY VISITS 
85.4MM

DISTRIBUTION 
WORLDWIDE

*Average monthly unique visitors
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GLOBAL BRAND CAMPAIGN

The featured video module is built into the framework of the ‘Find a Home’ landing page of The New 
York Times real estate section. This module provides a rich level of exposure for the property videos 
that are featured. The Sotheby’s International Realty® brand is the exclusive advertising partner for 
this section. This feature launched in 2016 and continues to be a highly engaged ad placement.

Our ongoing exclusive sponsorship of the real estate section slideshows provides high-impact 
branding and lead generation for the featured properties. Designed to drive over 12 million media 
impressions worldwide, this 100% share of voice ad unit incorporates listings for sale throughout 
every slideshow, and also includes property videos.

Video Module - Exclusive

Real Estate Slideshow - Exclusive

https://www.nytimes.com/real-estate/find-a-home?module=HomePage-Title&pgtype=undefined
https://www.nytimes.com/slideshow/2019/11/06/realestate/living-in-fort-greene-brooklyn/s/06LIVING-FTGREENE-slide-IMO8.html?interstitial=true&prev=3&next=4&src=3
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THE NEW YORK TIMES

In a full year program, The New York Times Brand Studio will collaborate with the Sotheby’s  
International Realty® brand to showcase multiple properties through a custom editorial series  
that will explore the lifestyles and homes that inspire from around the globe through journalism,  
photography and video.

Custom Editorial Series - Exclusive

https://www.nytimes.com/paidpost/sothebys/the-respite-of-holiday-living.html
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GLOBAL BRAND CAMPAIGN
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THE WALL STREET JOURNAL

The Wall Street Journal is a global news organization that provides leading news, information, commentary, 
and analysis. Published by Dow Jones, which has nearly 2,000 journalists in more than 75 bureaus around 
the world, The Wall Street Journal engages readers across print, digital, mobile, social, and video. Building on 
its heritage as the preeminent source of global business and financial news, The Wall Street Journal includes 
coverage of U.S. and world news, politics, arts, culture, lifestyle, sports, and health. It holds 36 Pulitzer Prizes 
for outstanding journalism.

MALE/FEMALE SKEW 
67% | 33%

AVERAGE AGE 
51 YEARS OLD

AVERAGE HHI 
$198K USD

PAGE VIEWS/MONTH 
201MM

UNIQUE MONTHLY VISITS 
65MM

DISTRIBUTION 
WORLDWIDE

AVERAGE # PAGES/VISITOR 
3 PAGES

COUNTRY TOTAL VISITS*

United States 29,500,663

Canada 1,023,274

United Kingdom 959,682

India 610,785

Australia 421,415

France 322,448

Germany 316,997

Singapore 283,528

Japan 254,180

Hong Kong 221,618

*Average monthly unique visitors
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GLOBAL BRAND CAMPAIGN

NewsIQ is a unified audience platform that leverages the exclusive 1st party data, data science, and 
social listening technology of the iconic News Corp brands. Through NewsIQ, Sotheby’s International 
Realty® will engage this specific segment and those in-market to purchase homes by delivering custom 
content, property listings, and premium video messaging to be targeted and shared at a broader scale. 

NewsIQ

Thursday is now one of the highly trafficked days where new global real estate coverage is being consumed 
online. Sotheby’s International Realty will have 100% ownership of Thursdays globally (US, Europe and 
Asia) with fixed brand ad units on WSJ.com real estate article pages within the real estate section for every 
Thursday in 2020.

Real Estate Thursday Article Buyout - Exclusive

http://www.wsj.com/news/realestate
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Building on 2019’s new Video Instants and RESIDE® Moments, The Wall Street Journal will take  
the Sotheby’s International Realty® brand's video program into 2020 with a new creative direction and  
visual inspiration.

Video Instants and RESIDE Moments are a fresh approach to video that leverage the Sotheby’s International 
Realty property video and content library, showcasing the network’s stunning properties, destinations, and 
lifestyles through a short form social video series.  

These new video series will be hosted and promoted across all sothebysrealty.com channels, in addition to 
the Dow Jones/Newscorp sites.

Video Content Series - Exclusive

THE WALL STREET JOURNAL
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COUNTRY TOTAL VISITS*

United States 845,809

India 205,711

United Kingdom 175,525

Canada 99,324

Germany 81,171

Australia 52,985

France 29,000

Singapore 28,875

Japan 25,317

Hong Kong 12,326

Launched in May 2015, Mansion Global is a luxury real estate destination connecting wealthy international 
buyers with exceptional properties. Mansion Global provides insightful market data, in-depth analysis, and 
relevant news that empowers the affluent buyer to make intelligent purchase decisions. 

MALE/FEMALE SKEW 
62% | 38%

AVERAGE AGE 
45 YEARS OLD

AVERAGE HHI 
$198K USD

PAGE VIEWS/MONTH 
5.7MM

AVERAGE # PAGES/VISITOR 
2.1 PAGES

UNIQUE MONTHLY VISITS 
2.3MM

DISTRIBUTION 
WORLDWIDE

MANSION GLOBAL

*Average monthly unique visitors
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GLOBAL BRAND CAMPAIGN

Mansion Global’s hero carousel, a signature advertising position on the page, showcases the most 
exceptional properties on the site. The carousel is the first thing a user sees when entering the site 
and it has been one of our strongest single placement on the entire Sotheby’s International Realty® 
media plan. The Sotheby’s International Realty brand will continue to be a major contributor to the 
hero carousel, with double the properties of any other real estate company.

Homepage Hero Listings
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MANSION GLOBAL
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GLOBAL BRAND CAMPAIGN

Robb Report is the global voice in luxury. Widely regarded as the single most influential journal of living life to  
the fullest, Robb Report covers the newest in what matters most to its discerning and sophisticated audience. 
Fueling the lifestyle of the most active consumers, connecting luxury brands to a preeminent audience of  
worth, and distributing to remarkable consumers is at the forefront of Robb Report’s mission. 

MALE/FEMALE SKEW 
80% | 20%

AVERAGE AGE 
45 YEARS OLD

AVERAGE HHI 
$489,000 USD

PAGE VIEWS/MONTH 
3.2MM

UNIQUE MONTHLY VISITS 
1.7MM

DISTRIBUTION 
WORLDWIDE

COUNTRY TOTAL VISITS*

United States 3,078,070

Canada 223,272

United Kingdom 110,012

Australia 69,005

Ukraine 56,438

Germany 53,383

India 42,300

Brazil 33,185

France 30,204

Italy 26,210

AVERAGE # PAGES/VISITOR 
3.58 PAGES

*Average monthly unique visitors
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ROBB REPORT

Properties are displayed with images, description, listing agent and office contact information through the  
new Robb Report Real Estate listing portal, showcasing the brand’s extraordinary property photography and 
video, as well as Sotheby’s International Realty® brand banners that will run across robbreport.com

Property Distribution & Brand Advertising
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ARCHITECTURAL DIGEST

Architectural Digest is the essential resource for sophisticated design enthusiasts seeking inspiration and 
unrivaled access to the world’s most celebrated designers and architects. As the leading international design 
authority, AD provides exclusive access to the world’s most beautiful homes and to the fascinating people who 
live in them, bringing its audience a wealth of information on architecture and interior design, art and antiques, 
travel destinations, and extraordinary products. The AD100 list of top architects and designers is one of the 
industry’s most relied-upon indexes of talent. Every day AD inspires millions of affluent readers to redesign 
and refresh their lives through a multi-platform presence that includes print and digital editions, social media, 
signature events, and its website, architecturaldigest.com. This year, AD turns 100 years old.

MALE/FEMALE SKEW 
45% | 55%

AVERAGE AGE 
51 YEARS OLD

AVERAGE HHI 
$113K USD

PAGE VIEWS/MONTH 
8MM

UNIQUE MONTHLY VISITS 
3.6MM

DISTRIBUTION 
WORLDWIDE

AVERAGE # PAGES/VISITOR 
2.2 PAGES

COUNTRY TOTAL VISITS*

United States 2,062,133

Western Europe 275,960

Asia 274,423

Canada 171,700

United Kingdom 193,032

India 83,941

Germany 47,471

Spain 22,914

Caribbean 7,189

*Average monthly unique visitors
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GLOBAL BRAND CAMPAIGN

Real Estate is one of the strongest traffic drivers to architecturaldigest.com. In 2020, the Sotheby’s 
International Realty® brand has continued its ownership of the most powerful placement on their 
website with a 3-month exclusive ownership of the real estate channel, and a full year buyout of the real 
estate index page. 

Ownership of Real Estate Channel and Index Page - Exclusive

https://www.architecturaldigest.com/architecture-design/real-estate
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Tapping into Architectural Digest’s large social following (over 4 million), the Sotheby’s International 
Realty® brand will take over 2-4 Instagram posts and stories through the AD Instagram account to 
share inspiring photography and immersive video stories, including VR tour videos. Targeted  
Facebook ads will run to engage a custom Sotheby’s International Realty audience.

Social Media Sponsorship

ARCHITECTURAL DIGEST

Combining the scale and reach of the Condé Nast portfolio and AD’s site-wide rotation with precision 
targeting, Sotheby’s International Realty will be front and center with the most affluent audience and 
purchasers across multiple sites including, AD Mexico, Vanity Fair, Vogue, GQ, The New Yorker, Condé Nast 
Traveler, Bon Appetit, Golf Digest, and W.

This includes powerful and dynamic units containing images, animations, and/or video running across 
desktop, tablet, mobile, and e-newsletters. 

Premium Targeted Portfolio Advertising - Condé Nast
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JUWAI

Juwai.com is the No. 1 Chinese international property portal and is the exclusive international property partner  
of Tencent, China’s internet giant and operator of WeChat. Juwai.com has more than 3.3 million Chinese-speaking 
users and showcases 2.8 million listings from over 90 countries. Juwai.com was named the top international 
real estate website in China by the country’s peak e-commerce body for two years running and is a winner of the 
prestigious Red Herring Global Top 100 Award for excellence in startups.

To maintain reach in China, the Sotheby’s International Realty® brand will continue its syndication and  
advertising partnership with Juwai.com in 2020. This ensures greater visibility to Chinese consumers searching for 
homes worldwide. 

MALE/FEMALE SKEW 
53% | 46%

AVERAGE AGE 
45 YEARS OLD

AVERAGE HHI 
$265K USD 

PAGE VIEWS/MONTH 
7MM

UNIQUE MONTHLY VISITS 
3.3MM

DISTRIBUTION 
WORLDWIDE

AVERAGE # PAGES/VISITOR 
3 PAGES

COUNTRY TOTAL VISITS*

China 88%

United States 7%

Taiwan 1.2%

Canada 1%

Hong Kong 0.8%

United Kingdom 0.7%

Australia 0.5%

Singapore 0.3%

Thailand 0.2%

Japan 0.2%

*Average monthly unique visitors
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GLOBAL BRAND CAMPAIGN

Juwai will provide 12 months of property syndication and promotion for all Sotheby’s International Realty®  
brand properties during 2020. The brand’s Chinese translated company page on Juwai.com will also continue  
to be a staple in this year’s campaign.

All properties provided in simplified Chinese will be featured automatically in that language. Properties  
provided in English will feature a button to click-to-translate to simplified Chinese. 

Listing Distribution and Brand Listing Page
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Juwai will provide the Sotheby’s International Realty® brand with the ability to feature 50 select  
properties on the Juwai LUXE platform for 12 months on a rotating schedule. This is the ultra-luxury 
channel on Juwai.com dedicated to homes $3 million USD and above.

Luxe Property Channel

JUWAI
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COUNTRY TOTAL VISITS*

United States 804,585

Canada 71,999

United Kingdom 34,264

Australia 23,768

India 20,334

Germany 9,821

France 9,758

Netherlands 8,543

Philippines 8,312

Spain 8,063

DWELL

As the leading voice for modern design, architecture, and interiors, Dwell.com reaches an affluent,  
sophisticated and design-savvy audience. Reaching over 1.6 million unique monthly visitors, Dwell has  
been a modern design icon for the past 18 years. 

Becoming a staple in the 2020 media plan, the Sotheby’s International Realty® brand will leverage  
Dwell’s dedicated audience of highly affluent consumers to uniquely showcase the modern properties  
represented by our network.

MALE/FEMALE SKEW 
40% | 60%

AVERAGE AGE 
39 YEARS OLD

AVERAGE HHI 
$160K USD

PAGE VIEWS/MONTH 
9MM

UNIQUE MONTHLY VISITS 
1.6MM

DISTRIBUTION 
WORLDWIDE

AVERAGE # PAGES/VISITOR 
2.2 PAGES

*Average monthly unique visitors



30

GLOBAL BRAND CAMPAIGN

Our partnership positions the Sotheby’s International Realty® brand in front of Dwell’s readership through 
impactful creative, featuring modern homes from around the globe. Run-of-site banners and brand 
content will be used to sponsor Dwell’s Homes and Real Estate channels throughout the year, in addition to 
scheduled ad placements on the dwell.com homepage and article pages. 

Homes and Real Estate Channel Sponsorship - Exclusive

https://www.dwell.com/homes
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Leveraging Dwell’s 1.7MM + engaged Instagram audience of home enthusiasts, Sotheby’s International 
Realty will highlight select featured properties for inclusion in Dwell’s Photo of the Day. This  
promotion will also feed to their Facebook audience, reaching an additional 906k + consumers. 

Instagram and Facebook Photo of the Day

Sotheby’s International Realty will receive a fixed placement to promote key homes in 2020.  The 
fixed placement can be dynamically served, allowing us to rotate in multiple homes at a time within 
the Dwell Homes Channel and Real Estate Section. Select properties will also be featured on Dwell’s 
homepage and in monthly e-newsletters. 

Featured Homes

DWELL
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GLOBAL BRAND CAMPAIGN

Bloomberg delivers the people who manage & control the world’s money. Intelligence for the new era of business. 
Unmatched global news-gathering. Celebrated data superiority. Expert analysis and proprietary technology that 
distills what 58MM+ worldwide business decision-makers need.

By combining the sophistication of Pulitzer Prize-winning journalism with the speed and innovation only a 
data and technology company can deliver, Bloomberg connects influential audiences to real news, ideas and 
intelligence as no other source can.

MALE/FEMALE SKEW 
67% | 33%

AVERAGE AGE 
43 YEARS OLD

AVERAGE HHI 
$189K USD

PAGE VIEWS/MONTH 
216MM

UNIQUE MONTHLY VISITS 
58.3MM

DISTRIBUTION 
WORLDWIDE

COUNTRY TOTAL VISITS*

United States 32,413,661

United Kingdom 3,092,327

Canada 2,842,709

India 2,463,160

Singapore 1,072,607

Australia 1,050,896

Germany 913,469

Malaysia 778,643

Hong Kong 614,762

Philippines 597,297

AVERAGE # PAGES/VISITOR 
7.24 PAGES

*Average monthly unique visitors



33

BLOOMBERG

Bloomberg Property Listings showcases global luxury real estate in a searchable manner to the highly affluent 
Bloomberg.com audience. 

Bringing the prestige and power of two leaders in luxury to Sotheby’s International Realty, the new luxury 
property marketplace created by Bloomberg Media Group and powered by James Edition will continue to be  
a part of the extensive 2020 global media campaign portfolio.

Property Listing Distribution

The power of Bloomberg offers unparalleled insight, intelligent analysis, and incisive news coverage to an over 
75 million engaged audience that crave luxury experiences. The campaign will showcase Sotheby’s International 
Realty’s exclusive and sought-after listings to prospective buyers through the new listing syndication portal as  
well as run of site targeted brand banners, social media ignition, and custom content promotion. 

Brand Ad Units and Social Media Promotion
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35

COUNTRY TOTAL VISITS*

United States 3,502,955

United Kingdom 1,139,290

India 999,157

Canada 943,897

Australia 444,959

Philippines 247,681

Italy 230,414

South Africa 163,183

Ireland 112,871

Malaysia 105,642

ELLE DECOR

Since 1989, Elle Decor has been delivering what you can’t live without—chic houses, fascinating people,  
elegant furnishings, cool objects, smart ideas, inspiring entertaining tips, and must-see destinations. Here  
to make your life better, richer, and more dazzling, their viewpoint is fresh, their vision is international, and their 
philosophy is simple: to inspire their two million readers to make their world more beautiful, one room  
at a time. With an international point of view, Elle Decor has covered style-makers, trendsetting interiors  
and must-have home furnishings for over 20 years.

MALE/FEMALE SKEW 
23% | 77%

AVERAGE AGE 
48 YEARS OLD

AVERAGE HHI 
$120K USD

PAGE VIEWS/MONTH 
11MM

UNIQUE MONTHLY VISITS 
3.4MM

DISTRIBUTION 
WORLDWIDE

*Average monthly unique visitors
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GLOBAL BRAND CAMPAIGN

Elle Decor and Sotheby’s International Realty will continue to help readers discover current luxury, 
building on the success of the Sotheby’s International Realty® brand landing page for 2020. Hearst will 
once again create a destination that exclusively features photo collections of current Sotheby’s International 
Realty listings, curated by Elle Décor’s taste-making editorial team. This deeply customized content 
destination will feature Sotheby’s International Realty property photo galleries alongside ELLEvated 
Entertaining content pieces and inspirational real estate content, creating an engaging and robust 
experience for readers. The custom content will run on a monthly refresh throughout 2020.

Leveraging the undeniable success of our 2019 partnership, Elle Decor will expand the Ellevated Entertaining series into 
2020, introducing their audience to new markets and new entertaining inspiration designed to showcase an exceptional 
and elevated lifestyle that can only be found through Sotheby’s International Realty. The series will include custom co-
branded articles, colored with beautifully composed images shot at Sotheby’s International Realty homes by the renowned 
Elle Decor production team. Designed to inspire the consumer, the program will marry entertaining with beautiful homes. 

Elle Decor editors will work with Sotheby’s International Realty to showcase every facet of luxury, design, and décor on-
site at open listings. This will bring readers closer than ever to Sotheby’s International Realty homes, effectively evolving 
how consumers interact with the brand in a unique and impactful way. This co-branded collaboration will populate 
elledecor.com and sothebysrealty.com for a powerful site-wide presence, in addition to cross-platform content promotion.

New for 2020, curated co-branded themed galleries will be embedded within the custom-shot articles to showcase even 
more Sotheby’s International Realty homes and lifestyles. 

Custom Content Collection and Photo Galleries - Exclusive

ELLEvated Entertaining - Exclusive

https://www.elledecor.com/sothebysrealty-2019/
https://www.elledecor.com/life-culture/entertaining/a27165088/how-to-be-the-ultimate-weekend-host-for-out-of-town-guests/
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Hearst’s proprietary cross-platform super hero ad unit is engaging, visually appealing and packs  
a big visual punch, with an impressive amount of high-quality real estate content to showcase 
Sotheby’s International Realty luxury listings through prominent presence across platforms in areas 
of high engagement. 

Exclusively for the Sotheby’s International Realty® brand, Hearst will engage its influential and  
sophisticated global audience through international targeting and social media ignition that will 
promote Sotheby’s International Realty content to real estate lovers in the most affluent  
destinations around the world. 

Super Hero Ad Unit

Hearst Luxury Group Promotion

ELLE DECOR
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FINANCIAL TIMES

The Financial Times (FT) is one of the world’s leading business news organizations, recognized internationally  
for its authority, integrity and accuracy. Providing essential news, commentery, data, and analysis for the global  
business community, the FT has a combined paid print and digital circulation of over 1MM. Mobile is an  
increasingly important channel for the FT, driving more than half of total traffic to the world’s most desirable 
audience, with the largest purchasing power and highest net worth. 
 

The Financial Times reaches those influencing the political and corporate world who are also high-net-worth  
consumers seeking out the best life has to offer. With over 6 million registered users, the FT reaches the world’s 
most influential budget-holders and opinion-formers. 

MALE/FEMALE SKEW 
69% | 31%

AVERAGE AGE 
44 YEARS OLD

AVERAGE HHI 
$353K GBP

PAGE VIEWS/MONTH 
133MM

UNIQUE MONTHLY VISITS 
22MM

DISTRIBUTION 
WORLDWIDE

COUNTRY TOTAL VISITS*

United States 4,093,550

United Kingdom 2,760,755

Canada 401,433

India 352,017

Germany 334,395

Australia 260,625

France 252,733

Italy 224,066

Singapore 214,920

Ireland 180,466

AVERAGE # PAGES/VISITOR 
6 PAGES

*Average monthly unique visitors
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GLOBAL BRAND CAMPAIGN

The Sotheby’s International Realty® brand continues to stand out as the dominant luxury real estate company to 
the global elite readership of the Financial Times. 
 

The Sotheby’s International Realty brand will remain as the exclusive lifestyle search partner on propertylisting.
ft.com and in FT print advertisements. 

Property Listing and Lifestyle Search Sponsorship - Exclusive

https://propertylistings.ft.com/lifestyles/lake-waterfront


41

FINANCIAL TIMES

House & Home is a global must-read weekly print and digital real estate section dedicated to 
property, interiors, architecture, and gardens, reaching an affluent audience every Saturday inside 
the FT Weekend newspaper. Sotheby’s International Realty will receive full page world-wide print ads 
throughout 2020. 

Newly launched in 2019, House & Home Unlocked, a weekly e-newsletter targeting FT’s House & 
Home property enthusiasts will feature Sotheby’s International Realty® brand banners, sponsored 
content, and exclusive Sotheby’s International Realty takeovers in key months. 

How To Spend It has been part of the Financial Times for more than 40 years, first as a single page in 
the Saturday edition of the newspaper, then as an expanded section and, finally, since 1994, as a large-
format glossy magazine. Widely regarded as the benchmark for luxury lifestyle magazines, it is now 
distributed globally with the Financial Times 34 times a year. Howtospendit.com was launched in 2009 
to provide access to over 200 issues of the magazine’s unique content. 

Sotheby’s International Realty will be the first brand to have a full year takeover of the House & Garden 
section on howtospendit.com. 

House & Home Print and E-Newsletter Sponsorship

Howtospendit.com - Exclusive
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GLOBAL BRAND CAMPAIGN
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NIKKEI

The Sotheby’s International Realty® brand continues its exclusive partnership with Nikkei, the most  
influential news publication in Japan and one of the major media powerhouses in the world.
 

This alliance enables the brand to generate Japanese buyer interest through Nikkei’s digital platform, which 
reaches over 32 million monthly readers. The Sotheby's International Realty brand is the first real estate brand  
to present property listings outside of Japan to readers of Nikkei, giving Japanese consumers access to  
residential real estate offerings in 72 countries and territories.

MALE/FEMALE SKEW 
78.9% | 21.1%

AVERAGE AGE 
50 YEARS OLD

AVERAGE HHI 
10MM JPY

PAGE VIEWS/MONTH 
278MM

UNIQUE MONTHLY VISITS 
34.4MM

DISTRIBUTION 
WORLDWIDE

AVERAGE # PAGES/VISITOR 
9.1 PAGES

METROS TOTAL VISITS*

Kanto (Tokyo & Suburban) 15,679,303

Kinki (Osaka & Suburban) 5,254,839

Tokai (Nagoya & Suburban) 1,988,317

Chugoku & Shikoku 1,335,013

Kyushu & Okinawa 1,335,013

Hokkaido 965,754

Tohoku 653,304

Koshinetsu 653,304

Hokuriku 426,068

Overseas 113,621

*Average monthly unique visitors
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GLOBAL BRAND CAMPAIGN

Banner ad units will run across the Nikkei network of sites, including Nikkei Review, Nikkei Japan,  
Nikkei English, Nikkei Chinese, and Nikkei Style. Sponsorship will also run in The Nikkei’s print  
newspaper which currently boasts the world’s largest circulation. 

Brand Sponsorships
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Brand editorial content that is fully translated and promoted on the Nikkei property listing site.

Native Advertising

Property listings will be translated and syndicated to the Nikkei luxury property listing site.

Property Listing Syndication

NIKKEI
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GLOBAL BRAND CAMPAIGN

JamesEdition is the world’s first and largest luxury marketplace to span across product categories and  
offer high-end items from dealers across the world. The exquisite items curated by JamesEdition range from  
celebrity-owned luxury estates to rare supercars. Their cutting-edge technology lets consumers find and 
compare luxury real estate listings. The site reaches more than 600,000 potential buyers from 200 countries 
each month.

MALE/FEMALE SKEW 
70% | 30%

AVERAGE AGE 
45 YEARS OLD

AVERAGE HHI 
$250K USD

PAGE VIEWS/MONTH 
5.5MM

AVERAGE # PAGES/VISITOR 
14 PAGES

UNIQUE MONTHLY VISITS 
333K

DISTRIBUTION 
WORLDWIDE

COUNTRY TOTAL VISITS*

United States 126,476

United Kingdom 33,987

Germany 15,829

Canada 15,772

Turkey 14,372

India 10,392

Australia 9,659

France 9,533

Netherlands 8,029

Italy 7,231

*Average monthly unique visitors
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JAMESEDITION

Sotheby's International Realty® properties are displayed with up to 40 exceptionally high-quality 
(up to retina display quality) images, description, listing agent and office contact information on the 
JamesEdition Real Estate page. 
 

Unique to the Sotheby’s International Realty brand, each property has a direct link to view that 
property on sothebysrealty.com, providing thousands of interactions monthly. Each office is listed in 
the directory and presented in a dealer page format with profile and contact information, linked to all 
office properties.
 

Video is integrated into the property’s platform for listings valued at $1 million USD or more.

Property Distribution

New and Exclusive for 2020, JamesEdition will manage and deliver Sotheby’s International Realty banner display 
ads and a retargeting campaign using co-branded ads to increase brand awareness and uplift leads among real 
estate browsers with high purchase intent. 

Banner Display Advertising Personalized Retargeting
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GLOBAL BRAND CAMPAIGN
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EXPANSIÓN

Grupo Expansión is a Mexican media group that publishes 10 Spanish language titles – including Expansión, ELLE, 
Aire, and Quién- that reach over 30 million readers in both print and digital.   

Expansión, the multi-platform business outlet that covers finance, technology, marketing, art, and lifestyle will 
launch its first real estate platform with Sotheby’s International Realty.

MALE/FEMALE SKEW 
60% | 40% AVERAGE AGE 

45 YEARS OLD

PAGE VIEWS/MONTH 
14MM

UNIQUE MONTHLY VISITS 
5MM

DISTRIBUTION 
WORLDWIDE

AVERAGE # PAGES/VISITOR 
1.5 PAGES

COUNTRY TOTAL VISITS*

Mexico 6,168,000

United States 306,400

Colombia 251,200

Argentina 248,800

Spain 170,000

Peru 129,600

Chile 124,800

Ecuador 86,400

Bolivia 59,200

Dominican Republic 53,600

*Average monthly unique visitors
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GLOBAL BRAND CAMPAIGN

Expansión will be the first Latin American title in our Listing Syndication Program. Powered by  
James Edition, this strategic alliance will launch the first fully responsive multi-lingual, luxury real  
estate content and listings in Mexico. This will also be the first international real estate platform  
in the Mexican market.   

During  an exclusive launch that will run for the full year of 2020, only properties represented by the 
Sotheby’s International Realty® brand will be promoted and served through the new real estate portal  
on the site. 

Property Listing Distribution - Exclusive
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Across 13 of Grupo Expansión’s websites and social media profiles, custom editorial content will be 
produced and promoted to drive traffic to Sotheby’s International Realty® listings. Content will also 
include brand videos and infographics. 

Custom Content and Social Media Promotion

The new campaign will showcase exclusive Sotheby’s International Realty brand listings to prospective buyers 
through run of site targeted brand banners that will also be featured across their top titles: Elle Décor, Quién, 
Expansiòn, Obras, Accent.

Brand Ad Units

EXPANSIÓN
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GLOBAL BRAND CAMPAIGN

LuxuryEstate.com provides the largest selection of world-class $1 million-plus properties from 120 countries.
 

The website and the mobile apps generate over 900,000 visits and 9 million page views each month, making 
LuxuryEstate.com a prominent portal in the international luxury real estate market.
 

LuxuryEstate.com has a strong international audience with users coming from 132 countries around the  
world enabled by the 16 languages available on the portal including: English, French, German, Russian, Spanish, 
Portuguese, Italian, Dutch, Turkish, Greek, Hebrew, Japanese, Chinese, Polish, Arabic and Korean.

MALE/FEMALE SKEW 
56% | 44%

AVERAGE AGE 
40 YEARS OLD

PAGE VIEWS/MONTH 
12MM

AVERAGE # PAGES/VISITOR 
11.5 PAGES

UNIQUE MONTHLY VISITS 
1.2MM

DISTRIBUTION 
WORLDWIDE

COUNTRY TOTAL VISITS*

United States 86,880

Spain 78,845

United Kingdom 74,463

Germany 72,367

France 66,987

Italy 65,483

Portugal 54,528

China 27,614

UAE 25,272

Australia 19,035

*Average monthly unique visitors
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LUXURY ESTATE

LuxuryEstate.com will feature properties from the Sotheby’s International Realty brand along with a 
detailed property description and sales associate contact information. The property descriptions are 
translated into each language available on the website, 11 currencies and two units of measurement.
 
Each sales associate’s contact details and logo are displayed with each published property. A  
dedicated quality assurance team, composed of 16 professionals from 16 different countries, verifies 
each inquiry to ensure sales associates will only receive top-quality leads.

The showcase allows the Sotheby’s International Realty® brand to promote a property on the  
Luxury Estate homepage every month. This showcase also includes run of site brand banners and 
custom editorial that will feature Sotheby’s International Realty branded content. 

Property Distribution

Property Showcase
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GLOBAL BRAND CAMPAIGN
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PropGOLuxury.com
Luxury Properties WorldwidePropGOLuxury owns and operates a leading luxury real estate portal for English and Chinese readers. Through a 

series of extensive publishing partnerships, PropGOLuxury powers the real estate distribution and search plat-
forms for leading publications including The New York Times China Edition, The Financial Times, South China 
Morning Post, Singapore Press Holdings Z-Property, Luxury Insider, Financial Times Chinese, Reuters, Nikkei, 
Bloomberg, and ExpansiÓn.

MALE/FEMALE SKEW 
62% | 38%

AVERAGE AGE 
34 YEARS OLD

AVERAGE HHI 
$235K USD

PAGE VIEWS/MONTH 
4.5MM

UNIQUE MONTHLY VISITS 
883K

AVERAGE # PAGES/VISITOR 
4 PAGES

COUNTRY TOTAL VISITS*

Greater China Region 1,361,298

United States 400,265

Singapore 146,904

Canada 91,594

United Kingdom 82,234

Ireland 68,015

Taiwan 66,243

Russia 44,510

Australia 42,720

India 41,716

DISTRIBUTION 
WORLDWIDE

PROPGOLUXURY

*Average monthly unique visitors
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GLOBAL BRAND CAMPAIGN

Sotheby’s International Realty® brand properties will be syndicated across all PropGOLuxury partner sites, 
including property videos. Branded advertising units will also be displayed at the top of the search results to 
deliver up to three times more engagement. 

Property Distribution and Promotion
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Sotheby’s International Realty® brand editorial content will be featured monthly in the PropGOLuxury 
news section, as well as via social media promotion and e-newsletters. 

Custom Content Promotion

PROPGOLUXURY
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GLOBAL BRAND CAMPAIGN

Positioned to target the same high-net-worth and emerging affluent consumers around the globe, multiple  
Sotheby’s International Realty® custom brand ad banners will populate across all media partner sites.

Brand Banners

Media Advertising Units
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MEDIA ADVERTISING UNITS

When the Global Property Search advertising (GPS) unit launched in 2017, we saw a 446% increase 
in clicks, 294% increase in CTR and a 39% increase in impressions. With this success, Sotheby’s 
International Realty will continue this unit as a staple across all media partner sites. 

This module allows users to browse multiple properties directly from the ad unit to show a wide range 
of extraordinary properties. The ads will be customized based on user location, so consumers in a 
certain market can see homes most likely to match their interests. All e-gallery approved properties 
will be automatically featured in the GPS ad unit.

The GPS ad will be displayed through worldwide media placements such as The New York Times, 
Architectural Digest, AD Mexico, Bloomberg, Financial Times, Wall Street Journal, Mansion Global, 
Nikkei, Dwell, and ExpansiÓn.

Global Property Search Ad
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GLOBAL BRAND CAMPAIGN

In 2020, the Sotheby’s International Realty® brand will continue their series of consumer-first strategies, reaching  
them wherever they go online. The brand’s goal is to identify and generate awareness among established and emerging 
consumers, who will be defined as in-market real estate buyers and sellers around the world. 

Consumer Targeting

To reach the right consumers as early as possible in their next real estate selling or buying process we have 
partnered with our partners at Condé Nast, the Hearst Media group, Dow Jones, and The Trade Group to build 
audience propensity models to help Sotheby’s International Realty advertisements reach individuals that are 
most likely to engage with our brand. To do this, our select media groups perform an analysis of consumer 
behavior on their various platforms to find target consumers that are the most likely to reach out to a Sotheby’s  
International Realty agent. This information helps build models that identify users with relevant profiles,  
enabling the brand to serve a highly-targeted ad to the right consumer, with the right message, across a  
multitude of online channels.

Condé Nast, Hearst Media, Dow Jones, and The Trade Desk  
Audience Modeling
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