
DON’T JUST SETTLE FOR 
A SIGN IN YOUR YARD

Expect More
FROM YOUR NEXT REAL ESTATE TRANSACTION



OUR MISSION
Since the sale of a home is one 
of the most important financial 
transactions you participate in, you 
need a partner you can trust.

The Realtor who represents you 
can greatly influence the outcome 
from the sale of your home. Our VIP 
Sellers Advantage booklet will equip 
you to make the right choice in a 
Realtor and educate you about how 
we can help you get the most out of 
the sale of your home. 

We don’t believe in just satisfying 
customers, we work hard to create 
life-long clients who become raving 
fans. What is the difference? A 
customer simply purchases a good 
or service from another person or 
entity. A client on the other hand, 
is part of a trusted relationship 
that receives benefits far beyond a 
simple business transaction. 

Many agents strive for customer 
satisfaction, but for us, satisfaction 
isn’t enough. We constantly improve 
our systems and processes so that 
we can go well beyond the standard 
level of service provided by most 
Realtors. We’re obsessed with 
serving our clients in a way that 
leaves them feeling thrilled by our 
team, not merely satisfied by it.

Our objectives on your behalf are 
simple.

We seek to provide you as a seller 
the most amount of money, in the 
least amount of time, and to sell 
your house with the fewest hassles.

Our market expertise, client-focused 
service, and proven marketing allow 
us to achieve these objectives time 
and time again with our clients.
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Time is of the essence when it comes to selling your home.  The lon-
ger it sits, the less valuable it becomes to potential buyers.  They start 
to think that something is wrong with it or that other buyers don’t 
find it desirable for some reason.

In truth, homes don’t sell for one of three reasons:
•Priced to high
•Not marketed well enough
•Something wrong with the home

Statistics show that you’ll have the most amount of buyer traffic for 
the first two weeks of your listing.  These are people that are actively 
looking for a home and haven’t found one they like or can afford yet.  

It’s important to price it right from the start so these potential buyers 
will consider your home.  Buyers watch the market and they know 
when a home is overpriced.

The closer your home is to “fair market value” the more likely you are 
to receive an offer or even multiple offers quickly.

If you overprice it hoping to get more, then you miss all the best traf-
fic and when you do finally reduce the price, the property will show 
high “Days on Market” and already look stale to potential buyers who 
may not come and look at it all.

PRICING
“THE FIRST STEP IN GETTING YOUR HOME SOLD”



MARKET VALUE
“HITTING THAT SWEET SPOT”

Pricing your home is a complex task that requires access to many data sources as 
well as a strong expertise and overview of the local market.  Here are the things we’ll 
do to help arrive at a list price that will get the home sold quickly but for the most 
amount of money:

• Research homes currently on the market that buyers will be looking at in 
addition to your home.

• Research homes that have recently gone under contract for sale in your 
area.

• Research homes similar to your home that have recently sold.

• Analyze the number of months inventory in your area and your 
neighborhood.

• Analyze the price and condition of the homes that were successful in 
selling.

• Analyze why other homes continue to stay on the market day after day.

• Analyze homes that expired (did not sell) and why they were not 
successful.

• Consider price per square foot of your competition and internet value 
estimates.

• Call agents, if needed, to discuss activity on the comparable properties 
they have listed or recently sold in the area.

“Homes don’t sell for 4 reasons generally - price, condition, location, 
or marketing.  You can always improve marketing and condition, but 

location can not be helped except through appropriate pricing.”



It’s so critical that the marketing description for your home tells a special story about how 
unique and special it is.  You fell in love with your home for a reason and it’s our job to 
make sure that your home sounds so good that some one else will fall in love with it as 
well.

The copywriting has to showcase all the 
great features but in a way that goes beyond 
just a list of items included in the home.  
This is a “lazy agent indicator”.  If an agent 
won’t take the time and care to write a great 
description (or hire a copywriter), then you 
have to wonder what you’re paying them for.

Here’s two examples of property descriptions that were actually used to sell homes on 
the internet:

Low Quality Description:
Well cared for home located on a corner lot. Large covered patio built off the detached 
garage. Permitted family room addition with fireplace. A great value and a must see! 
Equipment: Washer,Range/Oven,Dryer. Flooring: Wood Under Carpet. Heating: Forced Air 
Unit. Sewer Connected. Water Meter on Property.

-OR-

Storytelling Description:
A very charming single story senior home located in the heart of Sun City near the golf 
course with easy access to the recreation center, local shopping, medical, and the post 
office as well as all the new shopping going in on Newport Rd. This beauty has been 
obviously well cared for by it’s current owners and inside, you don’t need to fuss with 
anything - the home is in great condition. The floor plan is well laid out with a formal 
living room, dining area, family room just off the kitchen, a separate laundry room, and 
attached garage. There’s even a cute little diner seat of the kitchen perfect for enjoying 
a quick bite or an old fashioned root beer float. The master bedroom features a walk in 
shower. The laundry room is oversized and features extra shelving and storage space. 
Colors and finishes throughout are tastefully done. An updated air conditioning system, 
dual pane windows, and multiple ceiling fans help make this home more energy efficient 
and comfortable. Outdoors, the front yard features low maintenance landscaping and the 
extra wide driveway has room for parking a smaller RV. The backyard is a pleasant space 
with grass, fruit trees, and a covered patio perfect for relaxing or outdoor dining. There 
is also an exterior shed providing extra storage or even space for a small workshop. Sun 
City is a 55+ community with great amenities and activities for seniors including classes, 
swimming, outdoor sports, and clubhouse.

See the difference?  Which one would get you interested in going to see the home?  

YOUR HOME HAS A STORY
“THE IMPORTANCE OF COPYWRITING”

“The goal with great copywriting, photography, and video is to make your home 
irresistible so that potential buyers are compelled to schedule a viewing of the 
property.  It gives you as the seller an advantage over other homes that don’t 
look as good with their marketing”.

Copywriting [kop-ee-ri-ting]
1. the art and science of writing copy (words used 
on web pages, ads, promotional materials, etc.) 
that sells a product or service and convinces pro-
spective customers to take action.



PRO PHOTOGRAPHY
“MAKING THE BEST FIRST IMPRESSION”

It’s no secret in business or life that it “Takes 
Money to Make Money”.  And in real estate, 

this is what separates the professional 
agents from the amateurs.  We see lots 
of lousy photography on the internet 
and in print, which indicates agents are 
unwilling or unable to pay for quality 
photography.

Let me ask you this question: “What 
do you do when you are searching for 
homes on the internet and you see a 
listing with bad photos or no photos?”  
You skip that listing and go to the next 

one, and you may never come take a 
second look at that listing.  The agent has 

a done a huge disservice to his clients by 
posting bad photos and it will reduce the 

number of potential showings.

We hire a professional real estate photographer that shoots your home in wide angle, 
high definition, high resolution including Interior well lit photos, Exterior high definition 
photos, Aerial drone photos & video, Community amenities & High resolution video walk-
through set to inspiring  music.

3D Tours and Virtual Real-
ity can help buyers “walk 
through” your home as if 
they were there.  Better 
than video, it allows the 
buyer to control the expe-
rience like spending more 
time in the kitchen  or 
the master bedroom.  The 
technology allows a buy-
er to turn around within 
a room and look at every 
detail.

3D TOUR TECHNOLOGY
“GET BUYERS HOOKED ON YOUR HOME”



Through the power of syndica-
tion, your home will end up on 
hundreds of real estate web-
sites across the internet and 
around the world.

Syndication starts to happen 
within 24 hours and continues 
for the f irst several days of our 
initial marketing period.

As your home spreads like 
wildf ire across the world wide 

web, exposed to millions of potential buyers, your chances of f inding the right 
buyer or multiple buyers increases exponentially.

AGENT PREMIER STATUS
“GET MORE EXPOSURE ON ZILLOW, TRULIA, AND REALTOR.COM”

SYNDICATION
“SPREADING THE WORD”

As a Zillow Premier Agent, we have access 
to additional benef its on the Zillow Network 
like walk through video and 3D tour capa-
bilities with Zillow Premiere Agent app.  We 
pay to be a part of the Premiere network as 
a benef it to our client. 

These extra benef its mean your home gets more interaction f rom potential buy-
ers and get’s priority in search results.  

Zillow is the number one search destination for buyers and this means your 
chances of selling faster and for more money are much improved with the ad-
ditional exposure. Trulia is also part of the Zillow network and as such provides 
similar benef its.

Similarly, our subscription level to Realtor.com provides additional benef its in 
the ability to customize our listings, add additional photos, virtual tours and 
more.  

In addition, we are able to provide updates on weekly search results on these 
primary home search sites that show you the traff ic and interest f rom potential 
buyers. 



Your home deserves a place of it’s own so we build you a custom single page web-
site connected to our own high traffic site that showcases your home with all the 
information, photos, videos, maps and community information in one place.  

We drive all advertising traffic to this  page so we can track and re-market to people 
that have shown an interest in your home.  The website is mobile friendly, respon-
sive and has a call to action inviting potential buyers to contact us for more infor-
mation or a private showing.

CUSTOM WEBSITE
“STAKING A CLAIM ON THE INTERNET”



We live in a digital word these days with the majority of home buyers starting their 
home search in the internet.  In fact, most buyers are on the internet looking at 
homes for weeks before even contact a real estate agent.

In addition to the more passive methods of syndication, single property websites,  and 
the Multiple Listing Service, we believe you have to actively market a home to poten-
tial buyers. 

You see, there was a time when agents spent advertising dollars on print publications 
and since the advent of syndication, many agents have stopped spending and many 
have just relied on the magic of the internet to spread the word about your home.

But you hire an agent to actually MARKET YOUR HOME.  That means spending mon-
ey on advertising through online Pay-Per-Click, re-targeting, and other online adver-
tising channels to attract home shoppers.

Using services like Google, we can target consumers where they hang out on the 
internet.  Targeting allows us to choose which websites and interests make the most 
sense to attract a buyer.  For instance a golf course home could be featured in an ad 
on websites that golfers frequently visit.

INTERNET ADVERTISING
“90% OF BUYERS START ON THE INTERNET”



Facebook is the most popular social network in the world with billions of users.  The 
magic of Facebook marketing is that they have so much data about their users and it 
allow hyper focused targeting and re-targeting to Facebook users.  Facebook has hun-
dreds of categories and interests that can be targeted specifically to try and reach the 
perfect buyer.  

For instance a horse property could be targeted by advertising to the following interests: 
Horses, Horseback Riding, Horse Trainer, Horse Racing, Horse Breeding, Horse Show, or 
any other number of interests that a potential horse property buyer might have.

In addition, results can be moni-
tored and measured so that im-
provements to ad campaigns and 
ads can be made to increase the 
focus and uncover the right po-
tential buyers.

Then, those buyers can be re-tar-
geted and marketed to every 
time they’re on Facebook.

FACEBOOK TARGET MARKETING
“REACH SPECIFIC BUYERS ON THE WORLD’S LARGEST SOCIAL NETWORK”



Text-To-Tour Sign riders can provide ad-
ditional information to buyers and pro-
vide instant feedback on your listing.

Consumers can text or call the Toll Free 
IVR number from your sign riders, and 
they receive a mobile responsive virtual 
tour via text message.

They can direct Connect to us to 
schedule a showing or request more 
information or they can listen to an 
automated recording of the property 
description.

Text-To-Tour isn’t as popular as it used 
to be because everyone has an app on 
their phones now gives them instant 
information.  

Print postcards and print 
flyers are still effective ways 
to promote a home for sale.  

Postcards are great for 
letting the neighbors know 
your home is for sale in case 
they have friends or family 
that want to move into the 
neighborhood.

Buyers often look at several 
homes a day so we always 
include flyers on our signs 
so they have something to 
help them remember all 
the details of your home 
when they get home.

TEXT-TO-TOUR
“INSTANT FEEDBACK FOR BUYERS”

DIRECT MAIL AND FLYERS
“YOUR NEIGHBORS MAY KNOW A BUYER”

Beautiful Craftsman style home with lovely color palette and awesome curb appeal! Great 5 bedroom, 3 bathroom layout plus
bonus room office/den. The 4 main bedrooms and laundry are upstairs for privacy from guests; including the large master suite
with 2 walk-in closets, double sinks, and separate tub/shower. Guest bedroom and full bathroom downstairs. Gas fireplace
and surround sound in family room. Mudroom alcove and walk-in pantry. Upgraded flooring. Ceasarstone quartz countertops
and Kona cabinets. Large, pool-sized lot with plenty of entertainment space including a covered patio with 2 outdoor ceiling
fans and a beach-style fire and sand pit. Solar system with near zero electrical costs.  If you know anyone who's looking for
the perfect home in Audie Murphy Ranch, please tell them about this one!

Offered at: $425,000  |  www.24780PrairieTrail.com

Know Anyone Looking For A Perfect Home?

Another home listed by Justin Bevins

5 beds | 3 baths | 2956 sq.ft. | 7405 sq.ft lot

24780 Prairie Trail Ct., MenifeeJUST LISTEDCorefact



If you’re going to list your home for 
sale, why not do it with an agent that 
already has a list of ready buyers who 
are searching for homes in your area?  
You see we spend money on advertising 
to attract buyers to the area and we 
keep tabs on what their searching for 
so it’s easy for us to email our ready 
buyers about your home even before 
it hits the market to create additional 
opportunities for you.

Don’t want to deal with open houses 
or a lot of showings?  That’s ok, we 
can promote your home to the buyer 
database and try to find you a buyer 
without all the traditional ways of 
pushing traffic through your home.

There are almost 2 million real 
estate agents in the United States.  
Through specific email lists, we’re 
able to target those agents geo-
graphically to promote your home.  

We also track migration trends 
across the US so we can see where 
the buyers in our areas are moving 
from allowing us to build relation-
ships and target our marketing to 
agents in those areas.

AGENT NETWORK
“MORE EXPOSURE FOR YOUR HOME”

BUYER DATABASE
“READY, ABLE, AND WILLING BUYERS”



OUR SERVICE COMMITMENTS

1. Honest Market Information & Pricing 

We will never play the ‘bait n switch’ game of promising to get you 

a wholly unrealistic price just to get your listing, then wearing you 

down with low ball offers.  We’ll always give you accurate market and 

comparable information backed up by hard statistical data.

2. Communication Guarantee  

You will be kept posted on the progress of the marketing and sale of 

your home with an update bi-weekly.   All offers and showing feedback 

will be presented to you the same day as received.  Your phone calls 

will be returned within 24 hours. GUARANTEE: If we fail to update you 

bi-weekly or return your call within 24 hours (one business day), we will 

pay you $100 cash.*

3. Easy Exit Listing  

What’s your biggest fear when you list your home with a real estate 

agent?  It’s simple. You worry about being locked into a lengthy listing 

agreement with a less than competent real estate agent, costing your 

home valuable time and exposure on the market. We take the risk and 

the fear out of listing your home with our easy exit listing.  You can 

cancel your listing anytime (prior to accepting an offer) if we’re not 

performing or providing the caliber of service we promised.  No hassles.



 Highly likely to recommend 
“If you’re looking for a Realtor, look no further, Justin Bevins is YOUR GUY! 
Very friendly, very laid back and his willingness to put you in a home that 
fits your needs is SECOND TO NONE! He would show my wife a home in the 
morning and then take us to the same house again in the evening when I 
got  off work just so I could see it. Justin had no problems in doing so. We 
were also able to look at houses on the fly, all he would do is make a call 
and we were inside within minutes! In regards to paperwork, he would be 
right there to guide you through and answer any questions you may have. 
Justin and his team would also make sure all deadlines were met on time. 
Justin Bevins and his team has to be one of the best Realtors in the busi-
ness, HANDS DOWN!”

 Highly likely to recommend 
“Justin has been a first rate Realtor from our first meeting. The house sold 
within two months, thanks to Justin’s professionalism and valuable input. 
This is not the first house I’ve sold but certainly the smoothest. He had a 
masterful style from preparing the house to selling the house to close of  
escrow unusual in the field.   THANKS JUSTIN!”

 Highly likely to recommend 
“I cannot say enough great things about Justin.  He did an amazing job 
helping me sell my house.  It only took him approx. 4 weeks to get us an 
offer.  He knows the area and uses all of the good social media tools to get 
your house noticed.  Justin is a very professional Realtor and he does  every-
thing possible to make sure your house is shown in the best light possible.  I 
loved the fact that he is a great communicator.  Whenever I had any ques-
tions, he always took my call.  He also was more than willing to go above 
and beyond when needed.  He helped arrange various contractors to quote/
fix the needed repairs and always tried to choose the best priced company.  
I would highly recommend him.”

 Highly likely to recommend 
“Justin is a trustworthy, hardworking, dedicated, Realtor who truly cares 
about his clients. He is thorough every step of the way making sure all de-
tails are complete. I have sold 5 houses in my lifetime and have never expe-
rienced a Realtor like Justin. He is the best!”

 Highly likely to recommend
“Over the past 43 years my wife and I have purchased and sold many 
properties.  Justin has been our favorite real estate agent by a very large 
margin. Justin was always right on time with all appointments and always 
available with questions over the phone.  My wife and I always felt that Justin 
was  looking out for our best interest through this whole process. During our 
escrow  Justin walked us through all the different steps and was very helpful 
and a calming voice through this time. Justin is highly organized, diligent  
and professional, we highly recommend him for any real estate needs.”  
-John & Rita Warren



OUR PROMISE

BHHS-California Properties
31730 Railroad Canyon Rd., Ste. 4

Canyon Lake, CA 92587
951-326-0521

CA BRE #01407424

FIND OUT MORE AT:

WWW.BEVINSGROUP.COM

Pulse Realty Group
6480 Spring Mountain Rd.

Las Vegas, NV 89146
702-483-1848

NV RED #145028

Our promise to you is honest communication, quality service, and 
professional care while we guide you through the sale of one of 
your most valuable assets.  We promise to treat your home sale just 
like it was our own.

SOUTHERN CALIFORNIA SOUTHERN NEVADA


